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On the shores of the Mediterranean, the Alpes-Maritimes region is brimming 
with world-renowned sites of interest.
The craggy coastal landscape here offers sweeping views of Belle Epoque 
mansions and luscious gardens. In celebration of this invaluable heritage, 
and following on from the massive success of the first edition launched by 
Eric Ciotti, deputy and chair of the Finance commission, the Alpes-Maritimes 
département has decided to repeat the experience with a second edition 
of the Côte d’Azur Garden Festival from 30 March to 28 April 2019.
Marina Picasso, Pablo Picasso’s granddaughter, has a deep-rooted passion 
for nature and gardens and is this year’s honorary patron. 
The theme for 2019’s edition is ‘Mediterranean Dreams’, an invitation to 
explore the Mediterranean through its gardens, and an opportunity to let 

the mind wander in a journey through
the Côte d’Azur’s fascinating history and heritage.
The event is open to all, especially nature lovers and flora fans, and is entirely given over to 
gardens and plants.
This year’s edition will be packed full of surprises, with visitors given full access to 23 different 
gardens. A competition encompassing 15 landscape designs is a stunning example of what can 
be achieved when imagination and whimsy are transformed into reality.
National and international team designs will be displayed in five of the département’s most iconic 
and garden-friendly councils: Antibes, Cannes, Grasse, Menton and Nice, with each council 
showcasing three different landscape designs spanning 200 m2 each. The 15 designs will be 
competing for four different prizes: the jury prize, chaired by the Festival’s patron, the GREEN Deal 
prize for the most eco-friendly design, the media prize and the industry prize.
An additional non-competing eight pop-up gardens will be on display in the five councils and 
Monaco, as well as a ‘school’ garden in Antibes, designed by the Vert d’Azur training centre, in 
partnership with the Union Nationale des Entreprises du Paysage landscaping union. Stéphane 
Marie’s garden in Nice, designed especially for the ‘Silence, ça pousse ! ‘ programme, will also be 
on show.
A host of different workshops and events will be rolled out across the département to help visitors 
turn their gardening dreams into reality. Tours of the sites will ensure visitors are able to prolong 
this garden-themed experience. Open days, guided tours, conferences and workshops are also 
planned. The festival will also serve as the perfect opportunity to discover or rediscover the
75 public gardens on the “Côte d’Azur Parks and Gardens” map.
The 2019 edition of the Côte d’Azur Garden Festival promises to be a waking dream, a magical 
experience along the Mediterranean shores, a heady stroll down the Côte d’Azur’s fragrant paths.

Charles Ange GINESY
President of the Alpes-Maritimes département
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This year’s Côte d’Azur Garden Festival theme is ‘Mediterranean Dreams’. 
The second edition of the event will take place from 30 March to 28 April 
2019.
Honorary patron Marina Picasso is taking over from Julie Depardieu, and 

will be sharing her passion for the art of beautiful gardens alongside the iconic Jean Mus, the 
ultimate Mediterranean landscape designer.
In an embodiment of our goal of revealing the incredible sight-seeing potential of our gardens,
while treating members of the public to a brand-new cultural highlight to look forward to, in 
2017 the Alpes-Maritimes département set up a festival entirely devoted to the Côte d’Azur’s 
gardens.
Members of the public will have the opportunity to marvel at over 15 different designs by 
leading international landscape designers, scattered over Cannes, Grasse, Antibes, Nice and 
Menton, and to take part in the many events planned across the French Riviera’s towns and 
villages over the month of April.
A theme designed to encourage tourists to explore the Côte d’Azur.
This event is a year-round opportunity to shine a spotlight on the 75 most stunning public 
gardens via a series of themed trails and stays to help visitors immerse themselves in these 
remarkable locations. It is also a chance to meet horticulturists and growers working with 
fragrant flowers, whose expertise has just been awarded UNESCO Intangible Cultural 
Heritage status, and an opportunity to explore flower-based cuisine and the festivities that fill 
the region’s calendar from January to
December. 
Boosting visitor numbers in off-peak periods.
We hope this ambitious event will encourage over 400,000 visitors to delve into our incredible 
natural protected heritage. The first edition took place in April 2017 and saw double-figure 
visitor growth.
This is a fantastic opportunity for all tourism industry professionals to ease themselves into the 
light, creative springtime period, rallying around their shared values.
Welcome to Côte d’Azur France !

David LISNARD
Mayor of Cannes,
President of the Côte d’Azur France Regional Tourism Committee
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The Mediterranean is a region where the winds carry on their currents the 
fragrances of the civilisations that line its shores. A sea of dreams, a thousand 
and one different scents and adventures, the perfume of paradise itself. A 
sea that piques curiosity and inspires the imagination and a sense of rebirth. 
This urge to explore the Mediterranean shores is as old as civilization itself, 

dating back to ancient times. A sea that inspired adventures and voyages, when seafarers 
would take to the waves in search of another world. The Mediterranean is an opportunity 
for landscape designers to veer away from their habitual moorings, an invitation to allow 
themselves to be washed up on unknown shores, heading for uncertain destinations where 
anything is possible.

And this is precisely what the Côte d’Azur Garden Festival aims to achieve. My hope is that the 
festival succeeds in instilling an atmosphere of blue- and gold-tinged seduction, lifted up by 
the breeze of creativity and the enthusiasm of all its participants. Setting off hand-in-hand with 
all four elements to explore our own human sensibilities, a voyage back in time to discover 
the story of humanity itself. The event showcases gardening as a form of self-expression, 
embodies beauty in its purest sense and reminds us all to live each moment as fully as we 
are able. A stunning opportunity to share an experience imbued with joy and poetry, an 
example of how best to embrace the art of living. All these aspects are tied together in an 
event brought to life by our talented, imaginative and innovative candidates, in a brand-new 
festival that celebrates the magic of gardens.

Jean MUS
Landscape gardener and festival spokesman
Chairman of the expert technical committee
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MARINA PICASSO
AN WORLD-RENOWNED SPONSOR
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MARINA PICASSO AT A GLANCE...

This year, Marina Picasso will be serving as the patron of the Côte d’Azur Garden 
Festival, and will have the honour of choosing  the 2019 edition’s winner along 
with members of the judging panel. Pablo Picasso’s granddaughter travels 
the world sharing the artist’s works at dedicated exhibitions and events, and 
founded the Marina Picasso Foundation. Her humanitarian work was kick-
started when the Vietnamese authorities gave her a plot of land on which 
to build her Thu Duc Youth Village in a Saigon suburb. The village boasts 25 
houses, a dormitory for older children, a medical centre, a playing field and a 
swimming-pool, which will provide a home for 350 children for over 20 years. 
The village is now a state-run orphanage.

Marina Picasso also lent her support to the Ho Chi Minh City children’s hospital 
by providing medical equipment, and has funded dispensaries in several 
cantons, as well as financing renovation work on the Go Vap orphanage. A little 
later, she also helped a nun-run retirement home to improve their buildings, 
and financed the building of houses for single mothers.

A number of scholarships were set up for university students, and a farm was 
built, which now contributes to ensuring the Youth Village remains operational.
In Nice, Marina Picasso’s initiatives have included significant funding donated 
to the Fondation Lenval for buying medical equipment and helping African 
children. In 2012, she opened a hostel for teenagers which bears her name.
In Cannes, she provides funding for the Cannes-La Bocca fire-fighters for the 
work they carry out in South America.

In Geneva, she has lent her support to Foyer Handicap, a centre for quadriplegic 
adults. She now hopes to devote her time to the things she loves best: nature, 
and the gorgeous garden she is re-designing with help from the talented 
landscape gardener Jean Mus in a bid to give pride of place to Mediterranean 
species (lavender, pittosporum, citrus fruits, etc.).

9



Born on the Cotentin peninsula and a graduate of the 
fine art school in Orléans, Stéphane Marie grew up in the 
countryside, leaving for the city to continue his studies. 
He spent 12 years working in theatre, designing sets and 
costumes. In the early 1990s, he returned to the region to 
live in La Maubrairie, one of the houses he remembered 
from his childhood days. The house came with a plot of 
land, and he soon discovered a passion for gardening. 
In 1998, he joined television channel France 5, heading 
up the ‘Silence, ça pousse !’ show from the start, the 
channel’s very first programme entirely given over to 
gardening. Since then, he has focussed exclusively on 
developing the show, has written a number of gardening 
books and shares his knowledge with TV audiences in 
‘Pas de panique’, a television slot that helps viewers 
redesign their small gardens and terraces.
‘Silence, ça pousse ! ‘

Over the past 20 years, France 5’s ‘Silence, ça pousse !’ 
show has been offering viewers a gateway into the 
magical world of gardening. In its first few years, it 
featured practical topics alone, but in the past five years 
its running time has been extended from 13 minutes to 
50, and has gradually broadened its scope to include 
features on gardening fans, mini-documentaries on 
green spaces in
contemporary society, tours of private and historic 
gardens, slots on remarkable landscapes, and the 
unmissable ‘Pas de panique’ slot, in which Stéphane 
Marie visits viewers’ homes to help them create their 
very own little slice of heaven on Earth. The different 
features are mixed in with practical segments presented 
by Stéphane along with Carole Tolila, shot in the La 
Maubrairie garden, which has been dedicated to the 
show from the very start.

SPECIAL GUEST...  
STÉPHANE MARIE !
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For this second edition, a number of companies expressed a desire to back the Côte d’Azur Garden Festival’s 
projects and show their support for its values. The Alpes-Maritimes département would like to thank its sponsors 
for all their help and support.

THE SAINTE-MARGUERITE NURSERY, ‘A PASSION FOR PLANTS’:
For nearly 20 years now, Franck Viale, Managing Director of the Sainte-Marguerite nursery, has been developing a 
unique concept that involves promoting Mediterranean plants and rare and exceptional species alike.
His strategy has been to offer an assortment of plants, including several hundred different ancient olive and palm trees 
to meet the high standards and specific needs of the most experienced of connoisseurs. The Sainte-Marguerite nursery 
is home to 20,000 different plants, 30,00 m2 of land and 8,000 m² in greenhouse space – everything needed to satisfy 
its huge client base of passionate gardening professionals and hobbyists. A major name in the industry and pro-active 

member of the community, the nursery is “thrilled and proud to be sponsoring 
the 2019 edition of the Côte d’Azur Garden Festival”. A man of conviction, Franck 
Viale needed no persuading, and was delighted to actively lend his support to the 
15 landscape designs by throwing open the doors to his nursery.
www.pepiniere-sainte-marguerite.com

FRAGONARD PARFUMEUR OF FAMILIES AND FRAGRANCES...
It all started in Grasse, when Eugène Fuchs opened a perfumery named Fragonard in tribute to the famous Grasse-born 
painter in 1926. The Fuchs and Costa families worked together to expand the company. The old workshop is now a 
factory spread over three different sites, where visitors are free to delve into the secrets and history of perfume-making. 
Anne, Agnès and Françoise joined their father at the company’s helm at a very young age, ensuring the company was 
able to live on, and nudging the Maison into other sectors: fashion, lifestyle arts, tableware arts, and exclusive gifts.
The company is a timeless symbol of Grasse’s flowers and art of living. For over 50 years now, the Fragonard perfumery 
has been contributing to the Côte d’Azur and Grasse region’s glorious reputation, and to safeguarding expertise and 
knowledge in the perfume-making trade. It seemed only right, then, that Fragonard would choose to take part in the 

first edition of the Garden festival in 2017, and has renewed its sponsorship for 2019. 
After the first edition’s ‘awakening the senses’, this year’s ‘Mediterranean dreams’ 
theme is perfectly aligned with perfumery and Fragonard’s goal of sharing their craft 
with all lovers of flowers, gardens and the Mediterranean way of life.
www.fragonard.com

Established in Carros in 1980, Arkopharma is a pharmaceutical laboratory that aims to make natural medicine the 
medicine of the future, by campaigning for medicine that is safe for the human body and the environment. Arkopharma’s 
botanical experts and buyers travel the world on the lookout for plants with premium therapeutic properties, purchased 
in line with fair-trade standards. The Research & Development teams then use these plants to develop eco-friendly 
pharmaceutical products made from 100% natural ingredients, combining effectiveness and natural goodness. 
Arkopharma is a socially-responsible company that plays an active role in the local community on an economic, 
environmental and social level. Arkopharma has just one production site in Carros, and boasts the ‘Made in France’ 
and more specifically ‘Made in Côte d’Azur’ label.
The production plant is the biggest phyto-therapy site in Europe, and half of all its production is exported. Arkopharma 
is committed to reducing its environmental footprint by reducing its packaging and energy consumption levels 
(10% cut), but it also prioritises employee well-being by promoting physical activity and close monitoring of quality 
of working conditions. Arkopharma is a proud sponsor of the Côte d’Azur Garden Festival and shares a number of 

values with the event: a focus on the natural world, well-being and sustainable 
action for the environment.
The Arkopharma group is proud to be supporting and sponsoring a project that 
upholds sustainable development and the fight against global warming.
www.arkopharma.fr

FESTIVAL SPONSORS
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A DREAM-LIKE SECOND EDITION

A THEME THAT EMBODIES
THE ALPES-MARITIMES

Riding the wave of its successful first edition and the national, local and European media interest 
it garnered, the festival is being reborn in a second edition in April 2019, with a new added 
landscape design competition. The candidates nominated by a technical committee will set to 

work in creating pop-up works of art in some of the Côte d’Azur’s most stunning locations.

The garden festival will take place from 30 March to 28 April 2019.

The second edition will serve as yet another opportunity to shine a light on the spectacular 
gardens that line the Alpes-Maritimes coast.

The first edition delighted visitors with its ‘awakening the 
senses’ theme, while the second edition promises a dream-
like journey through a glorious region. This new edition’s 
theme is :

‘MEDITERRANEAN DREAMS’
This second edition of the festival is an introductory 
stroll through the heart of the Mediterranean, a world 
of Provençal gardens, Italian gardens imbued with the 
essence of the Renaissance, Ancient Greece-inspired 
gardens, North African gardens and a luscious oasis.
It is an invitation to dream in a setting in which gardens 
become synonymous with wonderment and reverie, an 
opportunity to experience the Mediterranean coastline 
and a chance for visitors to stroll, relax and soak up 

Nature’s bounties. The incredible history and heritage 
of the Côte d’Azur through a selection of delightfully 
surprising experiences in iconic settings. This theme 
gives designers the room they need to flex their creative 
muscles and explore the concept of gardens from a range 
of different viewpoints.

The resulting designs will reflect the wealth and diversity 
of the Mediterranean as a region. Each garden will feature 
an architectural style, a botanical palette, a finely-struck 
balance between different plants, forming a sumptuous 
display case for works of art and a space in which the 
imagination can roam free. The festival is an example of 
how artistic expression can benefit the region’s economic 
development, tourism development and community spirit 
in the long term.

KEY DATES FOR 2019
• 30 MARCH : 

Festival opening ceremony

• 31 MARCH : 
The panels deliberate,
prize-giving ceremony

• 28 APRIL : 
Clôture du Festival
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This free event is aimed at nature lovers and all those 
who appreciate beautiful gardens, Alpes-Maritimes locals, 
visitors from around the world, school groups, students 
from landscaping, architecture, design and horticulture 
colleges, artists and industry professionals.

23 pop-up gardens will be open to all, with visitors free 
to explore the 15 competing landscape designs and the 
eight non-competing pop-up gardens.

The national and international design teams have been 
chosen by a technical committee headed up by festival 
spokesperson Jean Mus.
Their work is on show in the non-competing gardens in 
the five participating town councils :

• Antibes Juan-les-Pins, Pinède Gould;
• Cannes, Jardin de la Villa Rothschild;
• Grasse, Jardin de la Villa Fragonard;
• Menton, Jardin Biovès;
• Nice, Jardin Albert 1er on the Promenade du Paillon.

Each local area will host three landscape designs, each 
measuring 200 m2, for a total of 15 competing gardens. 
The competition gardens will demonstrate meticulous 
landscaping expertise and a flawless finish, forming 
havens of greenery in which visitors will find peace and 
tranquillity. The designs will also incorporate sustainable 
development.
A total of four prizes will be awarded : the Panel Prize, the 
Industry Prize, the Media Prize and the GREEN Deal Prize, 
awarded to the most eco-friendly garden.

In this second edition, the Principality of Monaco will also 
be hosting a temporary non-competing garden, which will 
be open to the public and based on the festival’s theme.

At the Antibes Juan-les-Pins site, get ready to explore the 
‘jellyfish’, a mysterious and poetic ‘school’ garden brought 
to life by the Vert d’Azur training centre in partnership 
with the Union Nationale des Entreprises du Paysage.
In Nice, Stéphane Marie, the passionate presenter of the 
‘Silence, ça pousse !’ TV show, will be introducing visitors 
to his ‘flying carpet’. 

A pop-up garden will also be designed by famous 
landscape designer Michel Pena in Cap 3000, and a 
handful of other temporary designs will be on display at 
the Nice Côte d’Azur Airport (Terminal 1) and the Cannes 
tourism office.

Tours of the sites will ensure visitors are able to prolong 
their experience of a Mediterranean garden dream world.
You’ll find listings of over 200 other events in the events 
guide. Open days, guided tours, conferences and 
workshops will be taking place across the département.
With family or friends, visitors of all ages can take part in 
a treasure hunt across the five sites: riddles, brainteasers, 
location hunts, teamwork challenges and introductory 
workshops every weekend and Wednesday 10 and 17 April. 
Culture vultures will enjoy the line-up of conferences on 
gardens, the Mediterranean and sustainable development 
due to be rolled out across the four weeks of this nature-
themed festival.

The Côte d’Azur Parks and Gardens map is available from 
the region’s tourism offices, and shows the 75 gardens 
open to the public, 12 of which boast ‘Remarkable Garden’ 
status.

AN EVENT OPEN TO ALL FROM
30 MARCH TO 28 APRIL 2019

This free event is aimed at nature lovers and all those who appreciate beautiful gardens, Alpes-Maritimes locals, visitors 
from around the world, school groups, students from landscaping, architecture, design and horticulture colleges, artists 
and industry professionals.
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A GREEN DEAL
  LABELLED

EVENT
The festival is part of the GREEN Deal scheme first founded in 2018 
by Charles Ange Ginesy, President of the département, and aims to 
turn the Alpes-Maritimes into one of France’s leading sustainable 

development regions.
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A TECHNICAL
JUDGING COMMITTEE

THE TECHNICAL JUDGING COMMITTEE IS MADE UP OF REPRESENTATIVES FROM 
PROFESSIONAL LANDSCAPING ASSOCIATIONS AND PARTNER HOST COUNCILS, INCLUDING :

• Chairman and honorary member of the festival, Jean Mus, landscape architect in Cabris ;
•  A representative from the Union Nationale des Entreprises du Paysage (UNEP) : Daniel 

Veyssi, Chairman of the communications commission and a local landscape entrepreneur ;
•  A representative from the Fédération Française du Paysage (FFP) : Yannick Ronzoni, Vice-

President of the FFP PACA and landscape architect in Marseille ;
• Four landscape designers and writers :

-  Louisa Jones, Avignon-based garden writer and Provençal and Mediterranean garden 
art specialist ;

- Michel Pena, landscape architect in Paris, designer of the Promenade du Paillon in Nice ;
- Stéphanie Knoblich, German landscape designer, journalist and light artist ;
-  Heiner Rodel, Swiss landscape architect, former general secretary of the International 

Federation of Landscape Architect (IFLA) ;
• The winner of 2017’s industry prize : James Basson, Scape Design landscape designer ;
•  The managers from the five partner councils’ gardening and green spaces departments : 

Antibes, Cannes, Grasse, Menton and Nice ;
•  The festival’s technical manager : Nikola Watté, landscape designer, Atelier Ladanum in 

Le Beausset.

The technical judging committee met on 8 October 2018 to choose the 
15 candidates to go forward in the 2019 competition. Each candidate was 

allocated a plot based on their specific designs.
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THE THREE
JUDGING PANELS

A PRESTIGIOUS OFFICIAL JUDGING PANEL
Chaired by festival sponsor Marina Picasso, the official panel will decide on the winner, who will 
be awarded the prize sum of €10,000. The designer of the most eco-friendly garden will also be 
awarded a GREEN Deal award.

THE PANEL IS MADE UP OF 13 OTHER MEMBERS:
• The President of the Alpes-Maritimes département, Charles Ange Ginésy, or his representative ;
•  The member of National Assembly, President of the Departement des Alpes-Maritimes finance 

Commission, founder of the Festival des Jardins, Eric Ciotti, or his representative ;
•  The President of the Côte d’Azur France Regional Tourism Committee, David Lisnard, or his 

representative ;
•  A representative from the GREEN Deal expert committee : Stéphanie Larbouret, Head of the 

Daluis regional nature reserve ;
•  A representative from the landscaping, gardening, environment and water management 

training centre :
 -  Véronique Mure, botanist and professor in botany at the École Nationale Supérieure du 

Paysage de Versailles-Marseille ;
• Two representatives from the Mediterranean region :
 -  Mounia Bennani, landscape architect and founder of the Association of Landscape 

Architects of Morocco, which is accredited by the IFLA (International Federation of 
Landscape Architects) ;

 -  Christine Daniels, President of Mediterranean Gardening France ;
• Two public garden and Côte d’Azur representatives :
 -  Bruno Henri-Rousseau, Director of the Villa Ephrussi de Rothschild in Saint-Jean-Cap-Ferrat;
 -  Catherine Ducatillon, research engineer at the INRA, director of the botanical garden 

at the Villa Thuret in Antibes ;
• A representative from a garden festival/fair :
 -  Sergio Cumitini, Ambassador - Liaison Designer Officer for the Radicepura Garden Festival 

in Sicily ;
• Three talented professionals with ties to the Mediterranean:
 -  Alain Llorca, Michelin-starred chef specialising in Mediterranean cuisine in Saint-Paul 

de Vence ;
 - Matthias Meilland, designer and grower of new rose varieties in Le Cannet-des-Maures ; 
 -  Fabrice Bianchi, director of Le Petit Campedieu - Groupe MUL- fragrant plants in Pégomas.

The chairman of the selection technical committee, Jean Mus, will play a consulting role and will 
serve as an honorary member of the festival.
membre d’honneur du Festival.
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NATIONAL AND INTERNATIONAL MEDIA PANEL

THE PANEL IS MADE UP OF 20 MEMBERS : Representatives of the Association of 
Journalists of the Garden and Horticulture, the general press ...

A PROFESSIONAL LANDSCAPING INDUSTRY PANEL 

THE PANEL IS MADE UP OF 9 MEMBERS: 
•  President of the UNEP : panel chair ;
•  Master gardener 2018 : landscape designer ;
• Val’hor delegate-general ;
•  Head of Communication of the UNEP ;
•  The director of the Vert d’Azur training centre in Antibes ;
•  General secretary Delegate for Market and Service Development at UNEP ;
•  The director of the Green Areas of Cagnes-sur-Mer ;
• Head of the PACA FNPHP unit ;
• A landscape designer.

The industry panel will award a prize sum of €2,000 from the 
Union Nationale des Entreprises du Paysage.
The four winners will receive a sculpture by the famous 
French artist Jean-Philippe Richard, who made the woman his 
favourite theme. In the early 1990s, the artist devoted himself 
to the female statuary and explored its mysteries. His delicate, 
gentle and graceful works are visible in the exotic garden of 
Eze facing the Mediterranean sea.
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COMPETITION

THE 15 LANDSCAPE

D E S I G N S
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ANTIBES JUAN-LES-PINS
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Antibes Juan-les-Pins is the Alpes-Maritimes département’s second largest city, and is 
tucked away in the heart of the Côte d’Azur, at the foot of the southern Alps and mere 
minutes away from the Nice Côte d’Azur Airport and the Sophia Antipolis technology 
hub. With its ramparts, 25 kilometres of coastline, Europe’s largest marina and the fine 
sandy beaches of Juan-les-Pins, this is a modern, vibrant city that is also well known for 
its long gardening past, as evidenced by its symbol : a rose.

This green-fingered heritage lives on today in the parks and natural spaces that sprawl 
over 200 hectares. The Juan-les-Pins pine forest is home to the International Jazz Festival, 
and will also be hosting temporary gardens – a location where nature, culture and tourism 
meet. 

P I N È D E  G O U L D - A N T I B E S  J U A N - L E S - P I N S
BO U L EVA R D  É DO UA R D  BAU DO I N  0 6 1 6 0  -  A N T I B ES

O P E N  F R O M  9 : 0 0  A . M  T O  7 : 0 0  P M

T H E  S I T E
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«THROW THEM TO THE WIND »
By Giorgio Broccardo, Daniela Donisi, Fabrizio Duca, Riccardo Bianchi 

ANTIBES JUAN-LES-PINS

THE PROJECT EXPLAINED BY THE TEAM : 
The Mediterranean sea is a dream brought to life, a place where waves lap at solid, unmoving land. We 
decided to work with the ‘Mediterranean Dreams’ theme by drawing on the richness of the natural elements. 
The Mediterranean Sea’s water, minerals and plants are the basis for our concept, in which we explore the 
old traditions of passing  down ancestral expertise that revolves around the riches of the garrigue. Since time 
immemorial, local people have been using the luscious vegetation here in food, medication, fragrances and 
dyes. We envisage a dyeing plant garden left to thrive in its natural state.

The educational aspect here lies in knowledge of the herbal repertoire that has been used for centuries to make 
goods, and the results that can be achieved. Visitors will be greeted by a sea made from strips of fabric dyed 
with pigment extracted from the plants, free-floating over visitors’ heads and creating a palette of extraordinary 
colours. Isatis tinctoria (woad) for the blues, Alnus glutinosa root and leaves for the greens and greys, oak galls, 
leaves and acorns for their tannins. Sea water and minerals provide the setting agents, fig leaves, nettles and 
ivy are used for greens, Rubbia tinctoria radish gives purple, while onion skin and broom is used to create the 
most vibrant of yellows. We want visitors to the dyeing garden to be able to sit quietly within these spaces in the 
maquis, contemplating these natural-dyed fabrics that ripple in the wind, hung up as if to be air-dried, forming 

an endless sea of colour.

To allow visitors to do so, a series of specially-created 
swinging deckchairs will be set up, their canvas dyed 
naturally using the garden’s plants. To end the experience, 
explanatory panels will be on hand, detailing the plants 
used to achieve the colours. Our concept is an invitation 
to experience the Mediterranean Sea as a dream world 
overflowing with colours and fragrances via a journey 
through a sea of foliage, roots and flowers, all of which 
are iconic of the flora found in Liguria and Provence.

Production team : Giorgio Broccardo, mechanical 
engineer (Savona) ; Daniela Donisi, architect, illustrator 
and gardener (Savona) ; Fabrizio Duca, surveyor and 
gardener (Talamona) ; Riccardo Bianchi, designer, 
gardener and craftsman (Eupilio). Giorgio Broccardo, 
Daniela Donisi, Fabrizio Duca and Riccardo Bianchi.
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Garden designed with support from Due K Design
(garden landscaping and ironwork).
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« MEDITERRANEAN PAINTING »
By Alejandro O’Neill et Maggie Wu Wai Chung

ANTIBES JUAN-LES-PINS

THE PROJECT EXPLAINED BY THE TEAM :
This garden is an ode to Picasso, an iconic Mediterranean artist and traveller who lived in several places in Spain 
and France, and who often visited Nice when he lived in Antibes. Famous for his use of rich, vibrant colour and 
his cubist style, this garden showcases his artistic flair amidst a luscious collection of Mediterranean plants. 
Like Picasso, these plants are symbols of resilience and diversity.

The garden combines a diverse range of Mediterranean plants with bold, colourful and geometric lines inspired 
by Picasso’s “Mediterranean Landscape” painting. Like Picasso’s painting, the garden inspires joy. The entrances 
to the garden are linked together, forming a path for visitors to wander along, with a space to relax at its centre. 
A soothing haven surrounded by geometric, colourful planters. The ropes that cast a shadow are evocative of 
Picasso’s bold, audacious strokes, thus creating a balance between sunlight and shade while retaining the breezy 
openness inherent to the Mediterranean landscape.

The vegetation is directly inspired by Mediterranean flora. 
Little slices of different landscapes seamlessly flow from 
one to the next throughout the garden, representing 
all the inspiring diversity found along the shores of the 
Mediterranean coast.

A faithful reflection of the authentic Mediterranean. 
A living, breathing space for visitors to soak up the 
Mediterranean sun, spend time with family and friends, 
and embrace the Mediterranean pace of life. A vibrant, 
colourful space that inspires joy.

Production team : Alejandro O’Neill and Maggie Wu Wai 
Chung (Antibes/Uruguay/Japon).
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Garden designed with support from : Pépinières Gaudissart (plants) ;
Schiva Vincent Jardins (construction) ; Orsteel-light (light) et Yotha (Monaco).
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« FROM SHORE TO SHORE »
PASSION JARDIN

By Jérémie Boissière, Cédric Eygrier, Laurent Buron, 
Lucas Michel, Alan Bontoux Calot, Sylvère Fournier

ANTIBES JUAN-LES-PINS

THE PROJECT EXPLAINED BY THE TEAM : 
Our garden is a voyage around the Mediterranean, drifting from shore to shore, North to South, Provence to 
North Africa.

Our journey starts in Provence, in a landscape carpeted in olive trees, lavender and dry stone. Visitors gradually 
glide into a landscape made up of the sand dunes, palm trees and citrus fruit trees characteristic of the North 
African coast. Barely perceptible from the outside, the garden is gradually unveiled as visitors venture deeper inside. 
In Provence and North Africa alike, visitors can stop off and rest in the shelters designed to replicate authentic 
huts from each specific region, in line with local tradition and architecture. Between these two landscapes is 
a pond with two sources of water, a symbol of the Mediterranean Sea and its role as a binding force between 
these two regions of the world.

A wall splits the garden in two, separating these two 
regions that are so different yet so close, linked by 
a bridge that fords the ‘sea’ in a symbol of the ties 
between civilizations and the journeys of plants.
Water is highly symbolic as a rare and precious 
resource in the Mediterranean, and is spectacularly 
showcased in this piece, lending the garden a sense 
of refreshing coolness and grandiosity.

Production team : Jérémie Boissière, Cédric Eygrier, 
Laurent Buron, Lucas Michel, Alan Bontoux Calot and 
Sylvère Fournier (Saint-Genies-de-Comolas - Gard).

26



Garden designed with support from : Pépinière Vannucci, plants ;
Pépinière Rouy, plants ; Granier Matériaux ; Passion Jardin Jardinerie.
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CANNES
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Cannes is steeped in heritage. What makes Cannes special is its unique natural setting : the 
coast, the bay, the islands and hills, forming a series of spectacular preserved natural spaces.

The city is structured like an amphitheatre gazing out over the sea. Cannes in itself is 
something of a garden city, and simultaneously, it is a highly sought-after urban environment, 
popular with temporary and permanent residents alike.

J A R D I N  D E  L A  V I L L A  R O T H S C H I L D
1  AV E N U E  J EA N  D E  N OA I L L ES ,  -  0 6 4 0 0  CA N N ES

T H E  S I T E

O P E N  F R O M  9 : 0 0  A . M  T O  7 : 0 0  P M
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« FLYING GARDEN »
By Floriana Marty, Florian Vanderdonckt, Magali Rigal

CANNES

THE PROJECT EXPLAINED BY THE TEAM : 
Flying Garden isn’t built like a traditional garden. Instead, it is set up on a structure that resembles a roller-
coaster track, visible from afar. The underlying structure is painted white and stands out in the landscape, a 
cylindrical architecture held up by purposefully discreet posts.
Entirely covered in trailing and climbing plants, Flying Garden is an alternative to traditional green walls, 
structured instead like a ‘green curtain’, a screen that isn’t designed as an obstacle, a structure that serves as 
a gateway rather than a border.

Its layout is reminiscent of hanging gardens, decked out in 
thick and luscious vegetation and intriguing shapes. Its design 
inspires visitors to look up and venture further in, until they 
unwittingly arrive at the foot of the garden itself.
The experience truly begins as the visitors step under this 
green canopy, with the plants swaying and trembling in the 
wind, dancing, delicately concealing the garden in its entirety. 
As the visitors progress on, the garden is gradually unveiled, 
the plants contrasting beautifully with the blue of the sky, the 
visitors’ sense of direction and place thrown off kilter.

Flying Garden is a journey through a dreamscape sandwiched 
between the Mediterranean soil and sky, an addictive 
atmosphere to be soaked up, a fascinating garden to explore.

Production team : Floriana Marty, Florian Vanderdonckt and 
Magali Rigal (Montpellier).
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Garden designed with support from David and Magali Rigal,
nursery directors (Salelles-du-Bosc).
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« «FUNDUQ», AN ODE TO THE WOMEN
OF THE SOUTH »

By Ludivine Baruton, Matthieu Gilli, Pierre Kerrand,
Daniel Thomin, Dominique Roux, David Teissier 

CANNES

THE PROJECT EXPLAINED BY THE TEAM : 
« Funduq » is first and foremost an ode to the women of the South, from Morocco to Turkey.
« Funduq » is also a stopover in a journey, a haven of peace crafted from 10,000 air plants (Tillandsia).
And finally, « Funduq » is a plant-based work of art, and a contemporary re-imagining of an oasis. 

At its heart, Funduq is inspired by Moroccan riads and the idea of an oasis. In its centre is an inner courtyard 
accessible via zellige-tiled paths. This courtyard is bordered by mashrabiyas made from Tillandsia air plants, with 
a fountain at its centre. An intimate space that dialogues with the sky and the idea of invisibility thanks to its 

distorting mirrors.
The mashrabiyas interact with the surroundings and the 
concept of contrast between inside and outside worlds: to 
the south, garden yard settings and the idea of an outside 
and layered components with four panels to the east, 
offering visitors a more unique and personal perspective 
of the garden. To the south, a yard garden designed in 
line with traditional oasis structures and its four plantation 
levels : cypress trees used as windbreaks, palm and olive 
trees and vegetable beds lower down, evoking Berber kilim 
tapestry patterns and fragrant cacao, all shot through with 
a network of canals and
water jets.

Production team : Ludivine Baruton, David Teissier, Daniel 
Thomin, Pierre Kerrand, Matthieu Gilli and Dominique Roux 
(Montpellier / Marrakech).
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Garden designed with support from Tillandsia Prod, Tillandsia (Le Cailar) ; GILLI, landscape entrepreneur (Antibes) ; 
Asmontec Events Déco, Moucharabieh et Zellige (Marrakech - Morocco) ; Savoir Fer, artisan ironworking

(Etoile sur Rhône) ; Pépinière le Tauran, grasses (St Aunes) ; Pépinière Atrium, trees (Antibes) ; David Teissier.
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« MATISSE’S WINDOWS »
By Damien Abel, Thibaut Jeandel

CANNES

THE PROJECT EXPLAINED BY THE TEAM :
Dedicated to Henri Matisse, this garden aims to form the perfect setting for day-dreaming by inspiring a sense of 
dizziness via a series of windows (or paintings) designed to create an acoustic, dream-like atmosphere. Drawing 
inspiration from a wide range of sources, including art history and the history of Mediterranean gardens, the 
garden gives pride of place to the colours, textures and plants specific to this region.
The garden is an invitation to saunter in the shade cast by the tumbling wisteria, along the blue fences of an 
imaginary villa.

Benches are dotted along the way, the ideal resting spot for chatting or day-dreaming. Their locations are selected to 
align with the garden’s sunny spots and the effects of perspective and framing the designers are attempting to create.

The garden cannot be seen in its entirety from any one view 
point. The two closed spaces are home to a clay wind chime and 
can be explored by glancing through the windows, laid out to 
create a sense of transparency that enhances the vibrant colour 
here. Plants flourish in raised boxes to facilitate the setting up, 
maintenance and disassembly of the plot.
The decision to use primarily local flora means very little water 
is required, and this also serves to further root the garden in its 
specific region and time. In an age underpinned by discussions 
surrounding climate change, water management is a crucial 
component of the planning involved in designing contemporary 
gardens.
The decision to recycle materials such as the tiles used for the 
wind-chime illustrates the desire to reduce this pop-up garden’s 
impact on the environment. Visitors are invited to seek refuge 
from the hustle and bustle of the city in the Villa Rothschild 
park, a moment in time given over to quiet contemplation and 
listening. Visitors will be enthralled by the random loop of ever-
changing sounds and compositions that rise out of the rows of 
windows/frames. The garden is an intense experience on both 
a visual and acoustic level, drawing on a monumental wind 
chime made out of 160 dangling tiles, and the dazzling colour 
inspired by Henri Matisse’s paintings.

L’équipe de réalisation : Damien Abel et Thibaut Jeandel 
(Andresy).
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Garden designed with support from eco-friendly 
partners : Matériaux Anciens du Sud (quality recycled 

materials) ; Pépinière Iris en Provence (horticultural 
supplies, non-forced, pesticide-free iris and daylily) ; 

Oyas Environnement (eco-friendly watering system) ; 
Pépinière Verte Ligne (horticultural supplies) ; Buxor 

(making humus using boxwood chips and soil 
solutions) ; Pépinière Sainte-Marguerite, plants (Grasse).
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GRASSE
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The town of Grasse is set against a backdrop of sea and open sky, and is known for its many 
renowned perfumers and rose growers, as well as plantations for other fragrant plants. 

Its patchwork of different landscapes makes Grasse a wonderful place to live all year round, 
its mild climate ensuring a huge variety of different plant species have the conditions 
needed to thrive. Grasse has left its mark on history, too, located as it is at the starting 
point for the Route Napoléon and steeped in perfume-making history. The locals here 
strive to keep this heritage alive by continuing to uphold Grasse’s traditions.

J A R D I N  D E  L A  V I L L A  F R A G O N A R D  -  G R A S S E
 2 3 ,  BO U L EVA R D  D E  F R AGO N A R D  –  0 6 1 3 0  G R AS S E

T H E  S I T E

O P E N  F R O M  9 : 0 0  A . M  T O  7 : 0 0  P M
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GRASSE

« IMPRESSIONS OF DREAMS »
By Solène Ortoli, Emilie Braun, Julie Rouxel

THE PROJECT EXPLAINED BY THE TEAM :
My memories of the South were overlaid with a handful of paintings by Matisse, Raoul Dufy and Bonnard. In 
my mind’s eye, I saw the South through an open window or from the top of a hilly valley. The ‘Mediterranean 
Dreams’ theme made me want to create a fantastical world linked back to our preconceived ideas of Provence, 
an ephemeral border between gardens and paintings, memory and dream.

My project is a space that can simultaneously be seen and experienced as a garden, but also as an open-air 
museum. Two semi-reflective and gently inclined panels are positioned at the far end of the plot of land.
The reflections are tinged with the colours of the flowerbeds in front of them, a painterly effect that creates the 
impression of abstract works of art, in a nod to the garden itself.
 
To me, the Mediterranean is about a certain colour palette : deep, clear greens mingling with more velvety and 
grey-toned shades. As a result, the flowerbeds I plan on setting up will feature Artemisia and mugwort, lending 
a greenish-grey cast to sit alongside the more vibrant green of the thyme, rosemary, and other Provençal 

herbs. The violet of the lavender, although discreet and 
understated in April, will be interspersed with the gorgeous 
sunny yellow of the mimosa (evergreen mimosa). The red 
Phormium stalks will cast a warm, vibrant light, while the 
white narcissus will lend a touch of refreshing coolness 
to the overall effect.

These floral compositions will be reflected in the two semi-
reflective and gently inclined panels. I like the idea that 
the plants exist in the flowerbeds, but also as an echo, 
a reverberation to be contemplated as if gazing up at 
hanging paintings.

Production team : Solène Ortoli, Emilie Braun et Julie 
Rouxel (Paris).
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Garden designed with support from : La forge du canal for 
the metal parts (Grasse) ; Société Arthea Paysages, pond and 

flowerbeds (Grasse) ; Pépinière Sainte-Marguerite, plants 
(Grasse) ; Meilland Richardier, rose bushes (Cannet des Maures).
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GRASSE

« GREEN TOUR OF THE MEDITERRANEAN »
By Livia Kolb, Robin Chouleur

THE PROJECT EXPLAINED BY THE TEAM :
Our project is a grand tour of the Mediterranean region, taking to the seas to explore the sweeping plant-based 
palette that this region offers, from Europe to Africa and Gibraltar to the Middle East. The fragrant flowers, the 
shade of the pergola and the geometric networks of the spaces all help to whisk visitors away on a voyage off 
the Mediterranean coast.

The garden is entirely enclosed by a wooden fence, and invites visitors to plunge into the Mediterranean Sea via 
three crossings: the Strait of Gibraltar, the Suez Canal and the Bosporus. The map sketched out on the ground 
reveals a space that opens up before visitors’ eyes like a call to set sail. The shores are represented by a carefully-
selected palette of high-impact, diverse and indigenous plants designed to inspire a sense of the exotic. The seating
that crests these calm, tranquil waters are shaded by a blue pergola reminiscent of fishing nets and the fragile 
nature of the ever-generous sea. The vertical components (stakes and cypress trees) lend the garden a sense of 
rhythm and structure and surround the closed-off pergola area and garden area. They are used in a nod to the 
geometric architecture found in many gardens, and particularly in Andalusian Arabic gardens.

Simultaneously existing at our feet and overhead, the 
Mediterranean Sea envelops visitors in this garden, 
all the better to offer up a physical, olfactory and 
emotional journey through the region. A trip to the 
Green Tour of the Mediterranean garden is a walking 
tour of the entire map. Visitors

may find themselves washed up on familiar shores, 
contemplating the future of the Mediterranean Sea, 
or exploring its flora: this is an opportunity to wander 
around the map and to become one with the space, 
thus discovering or re-discovering another side of 
the Mediterranean Sea.

Production team : Livia Kolb et Robin Chouleur  
(Fayence).
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Garden designed with support from Dominique Fier, Altitudes, 
blue roping and nets (Chambéry); Palettes Paysage;

Pépinière Sainte-Marguerite, plants (Grasse).
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GRASSE

« RIDING THE WAVES »
By Agnès Emonet, Olivier Pelloux

THE PROJECT EXPLAINED BY THE TEAM :
Our Mediterranean dream sets off in the footsteps of Ulysses, retracing Homer’s Odyssey and its famous songs.
Our garden is a fresh interpretation of the ancient hero’s voyage, a journey over the Mediterranean waves dotted 
with coastal landscapes, shrubs and rocks. Welcome to our Mediterranean Dream. Our design is structured 
around two concepts. The Mediterranean Sea, a sweeping space in the middle of the plot, with visitors left to 
navigate its currents, and dry land, the two irregular strips on the plot’s sides, which can be contemplated 
from the centre.

By giving them access to each side of the plot, visitors are invited to cross over the garden, thus recreating 
the idea of ‘riding the waves’ in a sea made from plants placed in such a way as to create a blurred shape that 
ripples in the wind. Visitors are guided along by paths made from polished glass chips in the colours of the sea, 
and several different paths can be taken, mirroring the many different sailing routes that exist. The experience 
introduces visitors to craggy coastal landscapes like those that Ulysses meets along his way, embedded in the 
Mediterranean garrigue, or heath: rounded, compact shrubs.

We want visitors to have a multi-sensory experience. We 
envisage them being able to touch the grasses and hear 
the wind rushing through their stalks, smell the herbs, 
hear the polished glass gravel crunching underfoot, and 
see the explosion of blues, purples, greens and golds.

Production team : Agnès Emonet et Olivier Pelloux (Paris).
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Garden designed with support from Atinea Paysages, a green space
company in Menton and the Pépinière Sainte Marguerite, plants (Grasse).
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MENTON
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An exceptionally mild micro-climate meant Menton was heaven on earth for 19th-century 
botanists, who acclimatised exotic plants that they brought back from their travels to 
far-flung lands.

Tropical and subtropical plants flourish here thanks to the warm temperatures and high 
humidity levels, with banana, avocado, mango and ficus trees all finding their way into 
urban gardens. In addition to its glorious private and public gardens, the town is home 
to entire hectares of lush green space, making Menton a wonderful place to be.

Run by the town council, the Association pour la Promotion du Citron de Menton aims 
to support the emergence and development of Menton’s citrus fruit-growing sector, 
and handles all initiatives put in place to promote the local speciality : Menton lemons.

J A R D I N S  B I O V È S  -  M E N T O N
AVENUE DE VERDUN /  AVENUE BOYER -  06500 MENTON

T H E  S I T E

O P E N  F R O M  9 : 0 0  A . M  T O  7 : 0 0  P M
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« TERRA MEDI-AQUA,
THE ARCHIPELAGO GARDEN »

By Marie Perra et Megane Millet Lacombe 

MENTON

THE PROJECT EXPLAINED BY THE TEAM :
The Mediterranean Sea takes its name from the Latin medius (between) and terra (land), meaning ‘between 
the lands’. It is known for its plunging, breath-takingly beautiful coasts. But what about its islands? We invite 
visitors to set sail to explore a handful of these multi-faceted islands. Colours, smells and textures bring this 
journey between waves and land alive. The garden features the three types of island seen in the Mediterranean, 
drawing on geology and local plants to stunning effect.

The volcanic island is made from pozzolan and slate, with vegetation few and far between. Here and there, 
spurges rise out of the black ground. The detached island offers beaches and accessible coasts made from sand 
and limestone rock. This island is home to shrubs and a fragrant low stratum. The accretion island is made from 
voluminous wooden structures and is studded with cacti and long grasses that wave and tremble in the wind. 
Water runs from island to island, a sea made of blue-tinged plants. These ‘waves’ lap at the decking and the 
islands’ shores, spraying up silvery-white foam. To explore this multi-faceted island, visitors follow in the wake 
left by the I-162, a boat that connects the 162 Mediterranean islands.

They walk along the decking, where each of the wooden planks is named after one of the islands. They hop 
from island to island in thought, with the three islands serving as visual cues. Visitors’ senses are awakened : the 
smells of the plants and shells, the textures of the rock, the sound of the wind and their footsteps on the decking.

The Large Island, detached from the continent, is a 
safe haven for sailors seeking rest. Visitors can sit on 
the beach rocks here, relaxing amidst the cistus shrubs 
and privets. As they journey through this garden and 
landscape, visitors will be plunged into an unusual space 
and narrative. The garden is so much more than just a 
place to stroll. The large island is open to young and old 
alike, with visitors free to experience the crossing, sit back 
and gaze out over the sea’s horizon and islands. Over the 
course of their journey, visitors will use their imaginations 
to see the 162 islands, smell the sea breeze and feel the 
spray landing on their skin.

Production team : Marie Perra and Mégane Millet 
Lacombe (Bourg-en-Bresse).
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Garden designed with support from : Fibre Verte (straw, shells and pozzolan, Fabrègues) ; 
Tendance Gabion (gabions, La Bâtie-Rolland) ; Kevin Barthalay (production, Grenoble) ; 

Pépinière Saint Marguerite (plants, Grasse) ; Collectif Puya (Marseille).
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« FULL IMMERSION »
COLLECTIF MULTIFOLIUM

By Zoé Balla, Paul Moulucou

MENTON

THE PROJECT EXPLAINED BY THE TEAM :
The Full Immersion garden is designed as a trip along the Mediterranean seabed. When we considered the 
Mediterranean Dreams theme, we thought of the little-known depths of the sea, sometimes neglected or 
forgotten because they are not visible from the surface. Visitors are invited to dive into an imaginary world 
set alongside the reality of the biotopes that are typical of the Mediterranean coast. The garden is an ode to 
these aquatic landscapes that have so often inspired myths and dreams, playing on the sense of poetry and 
imagination they evoke.

A central, organic pathway meanders through the three different aquatic worlds we’ve chosen to showcase: 
in the middle of the garden, sandy sea beds littered with ropes, degraded by human activity such as excessive 
anchoring of boats; luscious rocky sea beds on a mound studded with rocks and a wide array of spectacularly 
colourful plants ; and sea grass beds rippling over the rest of the plot, in a nod to the Mediterranean Sea’s ‘lungs’. 
Metallic sculptures are scattered across the garden, adding a touch of whimsy and poetry and heightening the 
feeling of exploring an enchanting and mysterious deep-sea world. Visitors can sit and rest on iron sea urchins 
or walk past gigantic metal seaweed. Hanging buoys give the impression of submersion under water. The flora 
used includes astonishing, unusual and sometimes rare plants reminiscent of seaweed, coral and other aquatic 
plants, yet firmly rooted in the ground.

This is a poetic dream garden that speaks to the 
imagination and introduces visitors to the underwater 
underbelly of the Mediterranean. It is designed to be 
educational and features several different aquatic 
habitats in which visitors are free to wander : Posidonia 
beds, sandy sea beds and the rocky sea beds found 
near the coast.
It is intended to be a living, breathing and visually 
inspiring space. Come sunset, the sea urchins, seaweed 
and other metallic structures radiate mysterious blue 
and green lights, a poetic prompt for day-dreaming 
and meditation.

Production team : The Multifolium collective comprises  
Zoé Balla and Paul Moulucou (Saint-Ciers-Sur-Gironde).
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« NOMADIC SEEDS »
ATELIER DE PAYSAGE LIEUX 10

By Johanna Bonella and Abel Flosi 

MENTON

THE PROJECT EXPLAINED BY THE TEAM :
Suspended between imagination and reality, this piece is a journey through the Mediterranean’s colourful, 
fertile landscapes. The plants used plunge visitors into the Renaissance period, when scientists embarked on 
expeditions, bringing back trunks packed full of rare seeds for their monarchs. But in this telling of the story, 
an unknown seed sprouts and threatens to bring the journey to an end – and the dream begins.

Just outside the installation is a sea made of sand, clad in red plants and mist that evoke the arid land around the 
Mediterranean coast. Next, visitors stumble upon three islands, each referring back to a Mediterranean region. 
The Hellenic island with its olive trees is reminiscent of Greece’s sunny, white-sand beaches. The southern island 
is a nod to the red-soiled vineyards of Spain. The Levantine island is evocative of the Mediterranean Middle East, 
where notes of citrus fruits cling to the breeze.

In the central section, a raft has washed up on the southern island, carrying trunks overflowing with seeds 
enclosed in test tubes and canvas sacks. Some of the trunks are filled with cuttings and seedlings taken from all 
four corners of the Mediterranean. At the other end of the raft, a wicker tree has taken root. In the hollow of its 
trunk, visitors can help themselves to a little pouch of melliferous flower seeds. Visitors are guided along via a 
path made from slightly raised decking that crosses over the sand sea, leading to the raft and the three islands, 
where visitors can explore the flora.

This is an invitation to meander and wander through 
visually-contrasting scenes full of sculptures and 
fragrances. An enchanting way to learn about the fragile 
diversity of the Mediterranean’s flora, and to come away 
with a few seeds to plant at home, giving visitors the 
opportunity to tend to their own Mediterranean garden 
and to nurture dreams of far-flung civilisations and 
landscapes.

Production team : Johanna Bonella and Abel Flosi 
(Fayence).
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Garden designed with support from AEGV (lighting) ; Ébénisterie Scordo 
(wooden decking) ; Parcs et Jardins (watering and labour) ; Josenio 

(supplies) ; Ferronnerie du Sud (trees) ; Pépinière de la Colle Noire (plants).
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NICE
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As the capital of the Côte d’Azur and France’s fifth largest city, Nice is one of the world’s 
most popular destinations. And with just cause : its setting between the Mediterranean 
sea and the mountains, its balmy climate, the diversity of its landscapes, and its cultural 
heritage are all highly appealing.
A hub of history, art, events, leisure activities and nature, Nice embraces its charms and 
differences with open arms, offering a myriad of different experiences and activities.

J A R D I N  A L B E R T  I E R  -  N I C E  ( P R O M E N A D E  D U  PA I L L O N )
2 - 1 6  AV E N U E  D E  V E R DU N  -  0 6 0 0 0  N I C E

T H E  S I T E

O P E N  F R O M  1 0 : 0 0  A . M  T O  1 1 : 0 0  P M
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« ABOVE THE IMMORTAL »
MA.GY COLLECTIVE

By Marguerite Ribstein, Grégory Cazeaux 

NICE

THE PROJECT EXPLAINED BY THE TEAM :
Our Mediterranean dream is a wild garden inspired by the local garrigue heath, a place that stimulates all five 
senses and injects autonomous nature back into urban spaces, a chance for wildlife to thrive with a little help 
from humankind. A symbol of dreams and nostalgia, we use swings to take visitors on a unique, dream-like 
journey through the defiant, resilient Mediterranean gardens that are capable of withstanding the most hostile 
of environments.

Visitors wander through an infertile urban space, where a towering structure shields a garden from view. Moving 
towards it, visitors cross over a dry and hostile space coated in rock, ash and sand. Mysterious seed bombs are 
scattered randomly over the ground. A handful of plants seem to be sprouting here and there, defiant survivors 
rising out of the cracks in the ground and piercing through the clay bombs. These brave little plants lead the 
way to a luscious, fertile central garden. Visitors follow the outline of the structure, leading inwards from faraway 
streets. At the end of their journey, visitors sit on the swing and are invited to immerse themselves in this wild, 
virgin garden. Visitors do not walk through the central garden, they soar over it from their perch, as if this little 
slice of Eden were unreal, as if it didn’t quite exist. Visitors are flooded with sensation, losing themselves in this 
wild, Mediterranean garden, their first taste of the garrigue.

From these swinging viewing points, visitors are plunged into a heady, dreamlike world and treated to a unique 
experience. Yet in starting off their quest with a journey over the dry, parched soil, visitors did not expect to 
stumble upon this secret garden, a trip deep into the heart of the garrigue, a moment that exists outside of time 

and the bustle of the city. Our dream is an ode to the 
power and resilience of those defiant plants that survive 
despite the most inhospitable of conditions.

Before stepping into the garden, visitors are forced to cross 
over an arid, desert-like space, where they discover the 
plants’ determined quest to grow despite the harshest 
of circumstances. In the middle of the garden, visitors 
discover the swings, fun play-things that allow them 
to explore the garden as they let their minds wander, 
swinging back and forth and enjoying the sensation. The 
seed bombs are placed like breadcrumbs, leading the 
way, scattered throughout the garden and encouraging 
visitors to take a pro-active approach to reviving nature 
in our cities.

Production team : Marguerite Ribstein, Grégory Cazeaux 
(Lyon).
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Garden designed with support from SAS Riviera Charpente (Yoann Pappalardo), supplies 
and wooden framework construction, (Vallauris) ; Pépinière de la Libre, supplies for some 

of the plants (Besse sur Issole) ; Pépinière Sainte-Marguerite, plants (Grasse).
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« SUMMER RESILIENCE »
THE PAYSAGISTES SANS FRONTIÈRES ASSOCIATION

By Benjamin Illat, Etienne Roby, Axel Adam-Couralet, Estelle Briaud, Nicolas Brousse, 
Hugo Levére, Xin Luo, Jean-Baptiste Audubert, Sebastien Thomas et Pierre Delmau

NICE

THE PROJECT EXPLAINED BY THE TEAM :
How will time and the elements sculpt the Côte d’Azur’s iconic landscapes in the future? Putting aside the 
dystopian images so often evoked, our installation attempts to demonstrate that ecosystems never fail to evolve, 
transform and adapt. Our project proposes to move away from the history of gardens and a tendency to look 
backwards, focussing instead on dreams of future gardens, and the Côte d’Azur of tomorrow.

We will be looking at the region’s rocky limestone landscape, represented here by a whitewashed wooden 
structure, luminous and epic in scale. The structure shows the limestone’s texture as well as its areas of emptiness 
and fractures. Only a handful of chimeric vestiges of the ground will remain, a kind of skeleton devoured by 
erosion, the elements, and time. This structure will represent the traces of today’s landscapes, installed on a red 
and ochre ground (representing clay soil), contrasting intensely with the light clarity of the installation. This clay 
soil is the result of the limestone’s natural transformation through the chemical action inflicted on it by nature 
and human activity (plants, carbon dioxide, rain acidity, etc.). If we look several thousand years ahead, the Alpes-
Maritimes will also be home to a host of exotic plants, which will have crossed the Mediterranean from further 
south, arriving on our shores.
We give visitors the opportunity to explore a spectacular, fantastic garden, featuring porous, streamlined 
architectures and packed full of an endless constellation of different elements that interact with the natural light.

 
In a breakaway from alarmist talk of climate change, our 
installation is a chance for visitors to reflect on the future 
of the Côte d’Azur’s landscapes. As they wander through a 
natural setting used as metaphor, they will find their minds 
beginning to drift as they contemplate these changes and 
consider how the elements, water, wind, plants
and their own selves impact on the ever-changing world 
around them.

Production team : Benjamin Illat, Étienne Roby, Axel 
Adam-Couralet, Estelle Briaud, Nicolas Brousse, Hugo 
Levére, Xin Luo, Jean-Baptiste Audubert, Sébastien 
Thomas and Pierre Delmau (Bordeaux).
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Garden designed with support from the Moonwalk Local architecture agency, wooden 
structure (Bordeaux) ; Romain Feuchot, cabinetmaker for the wooden structure (Cosnac).
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« THE LITTLE PRINCE »
By Hélène Daumas

NICE

THE PROJECT EXPLAINED BY THE TEAM :
The Mediterranean is home to the final resting place of Antoine de Saint Exupery’s P38. The plane wreck lies 
silent in the desert, at the gateway to the Little Prince’s realm. My piece gives visitors the opportunity to step 
inside these two different worlds: under water and on sand, a merging of spaces and a tribute to the heroes of 
the Aéropostale aviation company, who sacrificed their lives to crossing the seas.

My idea is to depict an underwater world in the middle of the garden, luring visitors in and creating the impression 
of being on a seabed where jellyfish and Posidonia sway, as if visitors were on their way to meet Antoine de 
Saint-Exupéry.
This section is surrounded by mirrors to add scale and a sense of immensity. The sand leads on to a desert space, 
as if visitors were about to meet the Little Prince. This section contains pieces of the plane wreck lying on the 
sand. I’ve chosen plants reminiscent of the desert and seabed : cacti, succulents and Ophiopogon. I wanted to 
create a very clear link between the two spaces: the Aéropostale plane landing in the desert, and Saint-Exupéry’s 
P38, which crashed into the sea during a reconnaissance flight for the Provence route in 1944.

This garden is intended first and foremost as a 
tribute to the heroes of the aviation company : 
the men who gave their lives to finding a way to 
link regions across the sea, to helping civilizations 
communicate and to defending freedom. In the 
centre of the garden is an interactive activity, 
where the Little Prince’s ‘sheep box’ awaits. 
Visitors can write a letter in response to the 
idea of “describe to me your essence. It is only 
with the heart that one can see rightly ; what is 
essential is invisible to the eye” and drop it in 
the box. The letters will be transported by the 
Latécoère Rally, an Aéropostale association, and 
will symbolise the ties forged between children 
from Africa and France.

Production team : Hélène Daumas (La Ciotat).
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Garden designed with support from Pépinière Patrick Brocard (Hyères) ; Pépinière 
Kuentz, cactus and succulent specialists (Fréjus) ; Jungle Art (La Ciotat) ; Raid 

Latécoère - Aéropostal, Toulouse-Francazal aerodrome (Cugnaux)  ; Ermax SAS,
Plexiglass specialists (Roquefort la bédoule).

59



Interviews with the festival sponsor and contestants, the full line-up of events and the latest news will all 
be available on the festival’s French and English website :

festivaldesjardins.departement06.fr
Flash codes will be added to each design’s information panel, which directs visitors

to the website, providing them with information they can read on their phones.

A social wall will be used to stream highlights and share ideas of must-see gardens,
flowers and landscapes using

  

#FestivalJardins06.

A CONNECTED FESTIVAL
The Côte d’Azur France Regional Tourism Committee

Antibes Juan-les-Pins town council

Cannes town council

Grasse town council

Menton town council

Nice town council

Principality of Monaco

Union Nationale des Entreprises du Paysage (UNEP)

Meilland

Confiserie-Chocolaterie Florian

Nice tourism and hospitality federation
Côte d’Azur (UMIH)

Vert d’Azur training centre

Lycée Sainte Marie de Chavagnes

Cap 3000

Nice Côte d’Azur Airport

Jardins Jardin

Fédération Française du Paysage (FFP)

Thello

Vinci Autoroute

Silence, ça pousse !
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http://www.cotedazurfrance.com/

https://www.antibes-juanlespins.com/

http://www.cannes.com/

http://www.ville-grasse.fr/

https://www.menton.fr/

https://www.nice.fr/fr/

https://www.monte-carlo.mc/

http://www.lesentreprisesdupaysage.fr/

https://meilland.com/

https://www.confiserieflorian.com/

www.fhrtnca.com/ ou 

https://www.vertdazur.educagri.fr/

https://www.sainte-marie-cannes.org/

https://www.cap3000.com/

https://www.nice.aeroport.fr/

https://www.jardinsjardin.com/

http://www.f-f-p.org/fr/

https://www.thello.com/

https://www.vinci-autoroutes.com/fr

https://www.france.tv/france-5/silence-ca-pousse/

PARTNERS

The Côte d’Azur France Regional Tourism Committee

Antibes Juan-les-Pins town council

Cannes town council

Grasse town council

Menton town council

Nice town council

Principality of Monaco

Union Nationale des Entreprises du Paysage (UNEP)

Meilland

Confiserie-Chocolaterie Florian

Nice tourism and hospitality federation
Côte d’Azur (UMIH)

Vert d’Azur training centre

Lycée Sainte Marie de Chavagnes

Cap 3000

Nice Côte d’Azur Airport

Jardins Jardin

Fédération Française du Paysage (FFP)

Thello

Vinci Autoroute

Silence, ça pousse !

http://www.hotels.riviera.fr/
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